The aim of this paper is to analyze and compare publishing studies, their programmes at the undergraduate and graduate levels and scholars involved in the teaching of publishing courses at the top universities around the world and in Croatia.
Since traditional publishing business is rapidly changing, new skills and new jobs are involved in it. The main research question is: Can modern publishing studies produce a modern publisher? Or, is it the other way around? The hypothesis of the paper is that scholars involved in the teaching of publishing courses at the top universities around the world have a background in publishing business. So, can they prepare their students for the future and can their students gain competencies they need to compete in a confusing world of digital authors and electronic books?
The research methods used were content analysis and comparison. Research sample included 36 university publishing programmes at the undergraduate and graduate level worldwide (24 MA, 12 BA). The research sample was limited mainly to the English-speaking countries. In most non-English-speaking countries, it was difficult to analyse the programme curriculum in the native language because the programme and course description did not exit.
In the data gathering phase, a customized web application was used for content analysis. The application has three main sections: a list of websites to evaluate, a visual representation of the uploaded website and a list of characteristics grouped by categories for quantifying data.
About twenty years ago, publishing was not considered a separate scientific branch in Croatia. Publishing studies are therefore a new phenomenon to both scholars and publishers in Croatia. To create a new, ideal publishing course, can we simply copy global trends or is it better to create something of our own?
Introduction
Traditional publishing business is rapidly changing since new skills and new jobs are involved in it. Publishing professionals require higher levels of both general ICT and business skills as: a) digitization has affected all areas of the business including sales, marketing and support b) publishers have to adapt their business models more rapidly to the changing market and technology conditions.
Publishers require a wider skill base to produce the products and support the customers, in the same way as the business and STM information database providers (European Comission 2003) .
In the changing world of digital content and authors, e-publishing and selfpublishing, it is hard to determine the core publishing competencies of the future. Although, traditional skills and competencies in publishing business can still be treated as core competencies, regardless of the medium, neglecting the need for change can have a critical impact on the publishing business of today and of tomorrow.
The required core competencies for publishing from now on can be expressed in two words: databases and networks. Before computers, databases were "lists" and networks were "webs of contacts"; competent command of databases and networks is a topic of concern for all top managers -the next important change in some publishing houses (Shatzkin 1999) .
Before trying to determine the competencies of the publishers of the future, one must define competence itself. According to the Organization for Economic Co-operation and Development:
A competence is more than just knowledge or skills. It involves the ability to meet complex demands, by drawing on and mobilizing psychosocial resources (including skills and attitudes) in a particular context. For example, the ability to communicate effectively is a competence that may draw on an individual's knowledge of language, practical IT skills and attitudes towards those with whom he or she is communicating (OECD 2005 
Publishing studies in Croatia
Most scholars involved in teaching at the publishing studies have a background in publishing business. Some twenty years ago, publishing was not considered a separate scientific branch in Croatia. Therefore, publishing studies are a new phenomenon to both scholars and publishers in Croatia. Currently, there is no undergraduate or graduate publishing studies programme in Croatia.
There are seven universities in Croatia. One of them, the University of Rijeka, has a Centre for Electronic Publishing which offers a lifelong learning programme entitled Electronic Publishing for an Educational and Research System.
In the academic year 2015/16, a publishing programme will be launched by the Department of Information Science of the Faculty of Humanities and Social Sciences of the University of Osijek.
At the University of Pula, there is an initiative to launch a publishing studies programme (Creative Writing and Publishing).
At the University of Zagreb and the University of Zadar, publishing courses are part of the curricula of the Information Science programmes, but they offer specialisation in Information Science, not in publishing.
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Research

The aim and purpose of research
The aim of this paper is to analyze and compare publishing studies, their programmes at the undergraduate and graduate level and scholars involved in teaching at those publishing courses, at the top universities around the world.
The research focuses on two main aspects:
• Publishing program curriculum • Teaching staff at publishing programmes
Research questions: 1. Can modern publishing studies produce modern publishers? 2. Can these studies prepare students for a future in publishing? 3. Can students at the undergraduate and graduate levels of the publishing studies gain competencies they need to compete in a confusing world of digital authors and electronic books? 4. To create a new, ideal publishing course in Croatia, can we simply copy global trends or is it better to create something of our own?
The hypothesis of the paper is that scholars involved in teaching at the publishing courses at the top universities around the world have a background in publishing business. So, can they prepare their students for the future; can their students gain competencies they need to compete in a confusing world of digital authors and electronic books?
Methods
The research methods used were content analysis and comparison. Research sample (see Appendix 1) included 36 university publishing programmes at the undergraduate and graduate level worldwide (24 MA, 12 BA). The research sample was limited mainly to the English-speaking countries. In most nonEnglish-speaking countries, it was difficult to analyse the programme curriculum in the native language because the programme and course description did not exit.
In the data gathering phase, a customized web application was used for content analysis. The application has three main sections: a list of websites to evaluate, a visual representation of the uploaded website and a list of characteristics grouped by categories for quantifying data. The proposed customized IT tool allows the data to be exported to a widely-supported MS Excel format for further analysis. The web application was built using agile software development method on a LAMP stack and it is available online (URL: http://oziz.ffos.hr/epub/ JosipaDoktorat/index.php).
The following categories for validation were entered in the application:
• 
. Publishing Studies
Publishing programmes from the research sample are generally referred to as "publishing studies" (20) . Some of them are named "Publishing and Editing", "Publishing and Writing", "Publishing, Editing and Writing", "Book Editing", "Book Publishing", etc. (Table 1 ) and Book Publishing Technology (10) are the most represented courses in the programme curriculum (Table 4) . So, the research results indicate that publishing competencies (editorial, ICT, business, graphic, marketing, organizational, cultural) are incorporated in publishing studies from the sample on graduate level. Table 5 presents the curriculum of the publishing programme of the Department of Information Sciences in Croatia. The programme will be launched in the academic year 2015/16. As can be seen from the comparison of the courses that will be offered to Croatian students and the courses from the research sample (Table 6 ), most of the courses offered to Croatian students are similar to the top rated courses from the research. The courses from the research sample not listed among MA publishing courses in Croatia, which are similar to the ones from the research sample in terms of their structure and description, have been incorporated into one of the offered courses. 
Research Results -Teaching Staff
The most common academic title held by the teaching staff in publishing programmes from the research sample is BA (82), followed by PhD (75), and MA (63), as shown in Table 7 . The most common academic positions at the publishing departments (Table 8) are Lecturer (88) and Adjunct Faculty (72) . Most of the analyzed study programmes in publishing are organized in a way that allows the publishing industry to participate in the curricular activities; this explains the academic titles and the positions of the teaching staff. 
Information about the teaching staff professional background was gathered from the teachers biographies published on the websites of the research sample. Majority of the teaching staff at the publishing studies have a professional background in Editorial (41) and Publishing Management (31), as shown in Table 8 . All publishing studies from the research sample cooperate with the industry and most of the teaching staff is involved in the publishing business. organizational, cultural) are incorporated in publishing studies from the sample on graduate level. Majority of the teaching staff at the publishing studies have a professional background in Editorial and Publishing Management. All publishing studies from the research sample cooperate with the industry and most of the teaching staff are involved in the publishing business. Answer to the research question regarding students' competencies for competing in a confusing world of digital authors and electronic books can be positively answered. As it is obvious from the research results, all publishing competencies are product of the most publishing curricula from the sample.
The answers to the research questions can be found in publishing curricula created based on the insights drawn from the publishing theory and practice, as well as field research.
The digital era puts an emphasis on New Media Competencies, the New Media Literacies, Researcher Development Framework, and Key Leadership Competencies. Creating digital works is a craft that requires the appropriate use of different media, technical skills, artistic and rhetorical competencies, and an awareness of the intended audiences and uses. Each of these can be developed through a combination of teaching, apprenticeship and autonomous project work (Sinclair and Gouglas 2002, 167-83) .
The research hypothesis of the paper is that scholars involved in teaching at the publishing courses at the top universities around the world have a background in publishing business. That hypothesis is positively answered. Answer to the question: can they prepare their students for the future; can their students gain competencies they need to compete in a confusing world of digital authors and electronic books? -lies in involvement of publishing industry into publishing courses (practical work and internship). Internship and project work were the most common courses on the graduate level from the research sample.
Although differences between publishing studies largely depend on the publishing industry and the market in a particular country, region, or part of the world, the fact is that global trends in publishing affect everyone. Croatia is a small country with a small market and a small language. As the answer to the fourth research question, only by following the examples of good practice from all over the globe, through cooperation of all participants in the publishing world, regardless of whether they are involved in theoretical research, practical application or education in the country, can modern publishers be successfully created.
